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NGHIEN CUU ¥ DINH MUA SAM MY PHAM THAN THIEN
V1 M6 TRUGNG CUA PHU NU TRE TUOI TAI VIET NAM

TS. Lé Thi Mai*' - PGS.TS. Lwu Thi Minh Ngoc*?

Bai viét tim hiéu vé y dinh mua hang cta nguwdi tiéu dung niv tré déi véi my phdm than thién véi méi trirdng &
Viét Nam. Bai nghién ciru str dung phwong phdp tiép can phwong phédp dinh lwong dwoc xtr Iy qua phan mém
SPSS 22.0 va Smart-PLS 3.0. Nghién ctru thu thap di¥ liéu so’ cap tr 251 nguwoi tham gia la phu nd Viét Nam
sinh tr ndm 1980 dén nam 2012. Qua phan tich, két qua cho thay vai tro then chét cua nhiing yéu té nhw Méi
quan tam vé méi trirong (EC), Méi quan tam vé sitrc khoé (HC) va Chuén chi quan (SN) trong viéc hinh thanh
thai dé va y dinh mua hang cda ngwdi tiéu dung tré tudi trong linh viec my phdm bén vieng. Ter d6, mét sé
khuyén nghj dwoc dwa ra gitip cho cdc doanh nghiép phét trién san pham my pham than thién véi méi trrdong.

« Tl khoéa: my phdm than thién véi méi trisdng, y dinh mua hang, mdi quan tam vé moi triong, méi quan tam vé strc

khée, kién thirc vé méi truong, phu nir tré.

This article explores the purchase intention of
young female consumers towards environmentally
friendly cosmetics in Vietnam. The study uses a
quantitative approach processed by SPSS 22.0 and
Smart-PLS 3.0 software. The study collects primary
data from 251 participants who are Vietnamese
women born from 1980 to 2012. Through analysis,
the results show the key role of factors such as
Environmental Concern (EC), Health Concern (HC)
and Subjective Norm (SN) in forming the attitudes
and purchase intention of young consumers in the
field of sustainable cosmetics. From there, some
recommendations are made to help businesses
develop environmentally friendly cosmetic products.

» Key words: eco-friendly cosmetics, purchase
intention, environmental concern, health concern,
environmental knowledge, young women.
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1. Gidi thiéu

Trong nhiing thap ky gén day, xa hoi da phai abi
mdt v6i nhimg thach thic v an ninh sinh thai va moi
truong, chang han nhu sy nong 1én toan cau va can kiét
tai nguyén, anh huong dén sy lya chon cta nguoi tiéu
dung Nhu cdu vé cac san pham bén vimg va than thién
v6i moi truong da ting manh, phan anh nhén thirc ngay
cang cao ctia nguoi tieu dung vé moi truong (Maignan
& Ferrell, 2004; Mahesh & Gomathi, 2016). Xu huong
ndy m¢ rong sang thi truong my pham than thién v6i moi
truong dang phat trién nhanh chong (Limbu, Pham &
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Nguyen, 2022). Thé hé Z (Gen Z), sinh tr nam 1997 dén
2012, 1a nhém ngudi tiéu dung lon nhit va c6 anh huong
nhat, dugc biét dén voi y thirc manh mé vé moi truong va
goc nhin toan cau (Goldring & Azab, 2021). Vi strc mua
dang ké, ho 1a nhom khach hang tiém ning hap dan (101
voi cac nha tiép thi. Thé hé Y, hay Millennials, cling thé
hién xu hudng rra chudng cac san pham xanh (Lu, Bock,
& Joseph, 2013). Tai Viét Nam, mét thi truong dang phat
trién nhanh, nganh cong nghi¢p my pham dang bing nd,
dic biét 1 cac san pham cham séc da (Nguyet, 2023).

Tai Vi¢t Nam, nghlen ctru vé hanh vi tidu dung my
pham thén thién voi moi treong con han ché, chi yéu tap
trung vao cac thanh phd 16n nhu Da Nang va TP. HO Chi
Minh (Dinh & Hién, 2023; Huyen Bang, & Hao, 2021).
Diéc biét, chua c6 nghlen clru nao chuyen sau ve tac
dong cla cac yeu to nhu mdi quan tam v€ moi truong,
kién thirc va sirc khoe dén thai do va y dinh mua hang.

Nghlen cuu kham pha céc yeu td anh hu’(mg dén
hanh vi mua my pham than thién voi moi truong cua phu
nit tré Gen Z va Millennials tai Viét Nam. Cu thé, nghlen
ctru d4nh gia tic dong ciia nhan khau hoc va cac yéu td
moi truong, stic khoe, kién thirc, chuan muc xa hoi dén
thai do va y dinh mua hang, tir d6 dé xuat khuyén nghi
cho doanh nghiép.

2. Tong quan nghién ciru va co so 1y thuyét

2.1. Y dinh mua sim (PI)

Y dinh mua sam san pham than thién voi moi tru(‘rng
dugc dinh nghia 12 kha nang va sy san sang lya chon san
pham c6 dic tinh bén vimg (Rashid, 2009) Choi, Lee va
Yang (2014) b6 sung rang day 1a sy can nhic cua nguoi
ti€u dung veé tac dong moi trudng, uu tién cac lya chon it
gay hai trong suot vong doi san pham.

2.2. Vai tro ciia Méi quan tam vé Méi truwong (EC)

Moz quan tdm vé méi truong phan anh nhan thirc va
sy san sang cuia ca nhan trong viéc giai quyét cac vin
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d& méi truong (Dunlap & Jones, 2002) Cheung & To
(2019) chi ra rang, nhu’ng nguoi 6 ¥ thirc moi truong
cao thuong uu tién va chi dong chon san pham than
thién voi moi tnrong Theo Hong et al. (2023) y thiic
nay anh huong gian tiép dén y dinh va hanh vi bao vé
moi truong thong qua thdi d9. Céc nghién ctru khéc cling
xac nhin moi lién h¢ gitra thai do tiéu dung va mbi quan
tam Ve moi truong (Maichum et al., 2016). Tt do, gia
thuyét dugc dua ra:

Hla: Méi quan tam vé méi truong dnh huong tich
cuee dén thai do.

HIb: Moi quan tam vé méi trieong anh huwong tich
cuee dén Y dinh mua sam.

2.3. Vai tro ciia Kién thirc vé moi truwong (EK)

Kién thic vé méi trwong dugc hiéu la su hiéu biét
toan di¢n vé cac sy kién, khai niém va méi quan hé lién
quan dén méi truong ty nhién, sinh thai chinh cua moi
truong ty nhién (Fryxell & Lo, 2003), kién thirc vé méi
truong dugce xac dinh la yéu td quan trong trong viéc hinh
thanh ¥ dinh mua sim ctia nguoi tidu dung (Ghahtaranl
Shelkhmohammady, & Rostami, 2020). Kié€n thirc vé moi
truong duoc xac dinh 1a yeu t0 quan trong anh huong dén
¥ dinh mua sim cta ngudi tiéu ding (Chan & Lau, 2000)
Do d6, c6 kha nang thai do cua khach hang doi voi y dinh
mua sam san pham xanh s¢ bi anh huong boi mire do kién
thitc méi trudng cua ho.

H2a: Kién thirc vé méi truong anh huong tich cuc
dén thdi dj.

H2b: Kién thikc vé méi trieong anh hieéng tich cuc
dén ¥ dinh mua sam.

2.4. Vai tro ciia Chudn muec xa hji (SN)

Theo Ajzen (1991), Chudn muee xé héi cho rang hanh
vi bi dnh huong boi ap lyc xa hoi ma ca nhén cam nhén,
diéu nay co thé dan den viéc thuc hién hodc khong thuc
hién hanh vi d6. Nhiéu hoc gia khac (Hamzah & Tanwir,
2021; Maichum et al., 2016) cling da phat hi¢n rang
Chuan muc xa hoi la mot yeu t6 dy doan quan trong ve y
dinh tham gia ctia ¢4 nhén vao cac hanh vi than thi¢n véi
mdi truong. Nhung phat hi¢n nay cho thiy rang Chuan
muyc xa hoi c6 anh huong dang ké dén thai d¢ va y dinh
ctia ngudi tiéu ding ddi véi cac san pham cu thé.

H3a: Chudn muc xda hoi anh huong tich cuc dén
thdi do.

H3b: Chuan muec xd hoi dnh hwong tich cue dén y
dinh mua sam.

2.5. Vai tro ciia Méi quan tim vé sirc khée (HC)

Moz quan tam vé sitc khoe lién quan dén chat luong
cudc song, bao gom sirc khoe c4 nhan, bao vé moi truong
va sur bén vimg. Singh & Mehra (2019) cho rang, nhung
nguoi lo nga1 ve tac dong cua 6 nhiém dén strc khoe c6
xu hudng u ung h¢ san pham xanh, tir d6 thuc day y dinh
mua sam san pham than thién véi moi truong. T do, gia
thuyét duoc dé xuat nhu sau:

H4a: Moi quan tam vé sirc khoe anh hieong tich cuc
dén thai dg.

H4b: Moi quan tdm vé sikc khoe anh hweong tich cuc
dén y dinh mua sim.

2.6. Vai tro cvia Thdi dp (AT)

Thai d6 1 yéu t6 cot 18 trong 1y thuyét hanh vi co ké
hoach (TPB) va dong vai tro quan trong trong du doan y
dinh hanh vi (A]ZCII 1991). Ca nhan cé xu huong thuc
hién hanh vi khi ¢6 thai do tich cuc d6i voi né. Nhiéu
nghlen clru da xac nhan anh hudéng dang ké clia thai do
dén y dinh tiéu dung bén vimng, bao gdm mua sim san
pham xanh, tai ché va st dung bao bi than thién moi
truong (Hamzah & Tanwir, 2021; Macht et al., 2023;
Nekmahmud et al., 2022). biéu nay duoc khang d1nh
qua nhiéu qudc gia, dan dén dé xuat gia thuyét 5 sau déy:

H5: Thai do c6 anh huong tich cuc dén Y dinh mua
sam cua nguoi tiéu dung.
Hmh 1: Mo h|nh nghién clru dé xuat

3. Phwong phap nghién ciru

Phuong phép dinh lugng thong qua bang cau hoi s
dung thang do Likert 4 diém véi cac cau hoi dong dé thu
thap phan h01 vé moi quan tdm moi trudong, suc khoe
va thai do ddi voi my pham xanh. Thang dlem tir “hoan
toan khong dong v dén “hoan toan dong y” giup tang
do chinh xac phan tich. Phan m¢ dau gidi thi¢u myc tiéu,
s6 cau hoi, thoi gian hoan thanh va cam két bao mat de
tao sy tin tudng. Ngoa1 ra, cac cau hoi bay nhu “Vui long
chon Iy chon 17 gitip loc phan hoi ngau nhién, dam bao
do tin cdy dir liéu.

Nghié€n ctru str dung phuong phép chon mau lan cau
tuyet (Snowball Samphng) v6i khao sat tryc tuyén qua
Google Forms. Tac gid guri biéu miu den gia dinh, ban
be, sau do ho tiép tuc chia s€ voi cac mdi quan hé khéc.
Sau 100 ngay, thu vé 400 phan hdi, nhung sau khi loai
bd nhiing nguoi ngoal do tudi 1980-2012 va cau tra loi
khong hop 1€, mau cudi cung con 251.

4. Két qua nghién ctru

4.1. Théng ké mé ti mdu nghién civu

Két qua thong k€ mo ta cho thiy trong 251 mau khao
sat, Millennials chlem 67,7% va Gen Z chiém 32,3%. V&
hoc vén, da s6 tot nghiép Pai hoc/Cao ding (76,9%), Gido
duc Cao hon (20,7%), va Trung hoc (2,4%). Ty I¢ nguoi
dd két hon cao hon ngudi doc than 61,4%. V& thu nhap,
44,6% duai 10 tricu VND, 41,4% tir 10-20 triéu VND,
con lai 9,6% (20-30 triéu VND) va 4,4% (trén 30 tri¢u
VND). Khoang mot nura cu tra tai Ha Noi, TP.HCM, Hai
Phong; 19,1% & thanh phd nho, s6 con lai & nong thon.
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Bang 1. K&t qua kiém dinh T theo tinh trang hén nhan

Bang 4. Ma tran twong quan bién tiém an

Phan loai N Mean Std T Gidtrip Cac bién AT EC EK HC Pl SN
. AT 0.836
Doc tnan 97 3.25 0.649 22 0.024% i Y 9
3 két hon 154 4.44 0.660 : :
Nguén: Két qua dwoc xir Iy biang SPSS EK 0494 0.608 0806
s 4 v bang HC 0.676 0.609 0.500 0.823
Tur bang 1, g1a tri p = 0.024 <0.05 cho thay su khac P 0785 | 0617 | 0M1 | 0652 | 0874
SN 0.652 0.609 0.628 0.615 0.629 0.868

biét dang ké vé ¥ dinh mua hang truc tuyen gilta khach
hang dgc than (M = 3.25, Std = 0.649) va da ket hon (M
=4.44, Std = 0.660). Ket qud cling chi ra rang phu nir
da két hon c6 y dinh mua my pham than thién v6i moi
truong cao hon so voi phu nit doc than.

4.2. Kiém dinh mo hinh nghién ciru
Két qua klem dinh d¢ tin cdy cua thang do nghlen

ctru cho thiy tit cac cac b1en quan sat déu dat do tin cay
voi gia tri Cronbach’s o déu 16n hon 0.700 (Bang 2).

Bang 2. Dd tin cay giira cac bién

Tén bién | S bién | Hé s6 Cronbach’s a Gid t:' tu/d’ng quan Gid tri c?"bich,s.uf 20 nhit
bién nho nhat néu bién bj xéa
EC 5 0.848 0.618 0.826
EK 4 0.823 0.548 0.820
SN 4 0.890 0.765 0.893
HC 4 0.811 0.446 0.832
AT 4 0.857 0.645 0.841
Pl 4 0.893 0.709 0.883

Nguon: Két qua duge xir Iy bang SPSS

Mt khac, két qua nghién ctru vé do tin cay tong hop

(CR) va phuong sai trich binh quan (AVE) d€u cao hon

0.7 va 0.5 (bang 3) Klern dinh diéu nay cho thdy cac

thang do ngh1en ctru déu dap ung yéu ciu vé do tin cdy
dé tien hanh cac bude nghién ctiu tiép theo.

Bang 3. Két qua dd tin cdy tong hop va phuwong sai

trich trung binh
T Hé s tai clia cic D4 tin cay tdng hgp | Phuong sai trich
Céc chibdo chi béo (CR) trung binh (AVE)
EC1 0.815
EC2 0.745
EC EC3 0.824 0.856 0.631
EC4 0.776
EC5 0.807
EK1 0.774
EK2 0.785
EK (3 0.866 0.832 0.650
EK4 0.798
SN1 0.898
SN2 0.870
SN N3 0.901 0.89%4 0.753
SN4 0.798
HC1 0.831
HC2 0.859
HC He3 0.822 0.846 0.595
HC4 0.777
AT1 0.836
AT2 0.880
AT T3 0.838 0.870 0.700
AT4 0.789
PI1 0.900
P2 0.915
Pl P 0.801 0.899 0.764
PI4 0.837

Nguon: Két qua diege xir Iy bang Smart-PLS

Ma trén tuong quan & bang 4 cho thay tinh chét phan

biét gilra cc bien. Cic g1a tri trén duong chéo ctia ma

tran 16n hon tht ca cac gia tri tuong quan khac, chung to

rang mdi bién dang duoc do luong riéng biét va khong

¢6 sai léch phuong phap chung déng ké (Fornell &
Larcker, 1981).

Nguon: Két qud dioc xir Iy bdng Smart-PLS
Két qua kiém dinh m hinh cu triic tuyen tinh cho
thiy R? hiéu chinh = 57,7%, nghia la bén yeu to (EC,
EK, SN, HC dén AT) giai thich dang ké sy bién doi trong
thai do ctia nguoi tiéu dung tré dbi voi san phdm xanh.
Ngoai ra, R* hiéu chinh = 65,7% ((EC, EK, SN, HC, AT
dén PI) cho thiy thai do gitip ning cao kha ning du doan
y dinh mua hang cua ho.

Bang 5. K&t qua mo hinh Cau tric tuyén tinh

Méiquanhé | Hésd | T-Value P-Value Gid thuyét | K&t ludn Gia thuyét
AT->PI 0531 | 6.856 0.000 H5 Ung ho
EC-> AT 0.270 3.484 0.000 Hla Unghd
EC->PI 0135 | 2142 0.032 H1b Ung ho
EK > AT -0026 | 0392 0.695 H2a Khang Ging hé
EK->PI 0079 | 1.289 0.198 H2b Khong ting ho
HC -> AT 0344 4.128 0.000 H4a Ung ho
HC->PI 0156 | 2577 0.010 H4b Ung ho
SN -> AT 0292 | 4.206 0.000 H3a Ung ho
SN-> Pl 0.154 2.608 0.009 H3b Ungho

Nguon: Két qua diege xii Iy bang Smart-PLS
Két qua mo hinh céu tric (Bang 5) cho thay thai do
(AT) ¢6 anh huong manh mé dén y dinh mua hang (PI)
v6ip=0.531 p= 0.000, ho tro gia thuyet H5, khang dinh
rang thai do co anh hu’orng dang ke dén y dinh mua hang
cta nguoi tiéu dung tre tu01 Mbi quan tdm moi truorng
(EC) tac dong dang ké dén AT (B 0.270, p=0.000) va
PI(B=0.135,p=0.032), cung cap bang chimg manh mé
hd tro cac gia thuyet Piéu nay cho thiy rang thaido vay
dinh mua sam cua nguoi tiéu dung tré tudi bi anh huong
tich cyc boi mdi quan tam ctia ho vé moi truong. Nguoc
lai, klen thitc moi truong (EK) khong co tac dong dang
ké dén AT (H2a) va PI (H2b) (p > 0.05).

Nhan thirc sttc khoe (HC) anh huéng manh dén ca
AT (B=0.344,p= OOOO) va PI (B =0.156, p = 0.010),
xéc nhan vai tro cua stc khoe trong quyet dinh mua
hang, Chuin muyc x3 hoi (SN) cung co tac dong dang
ké dén AT (B=10.292, p=10.000) va PI (B =0.154,p =
0.009), nhan manh vai tro ctia yéu to xa hoi.

Tom lai, Ve tac dong tir cac bién doc lap 1én AT, bién
quan trong nhat 1a HC (B = 0.544), tiép theo 1a SN (B
=0.292) va EC (B =0.270), trong khi EK (B =-0. 026)
khong cho thiy bat ky anh huong nao. Mat khéc, AT c6
anh huéng manh nhat dén PI (B =0.531), tiép theo laHC
(B =0.156), SN (B =0.154), va EC (B =0.135); trong. khi
tinh hinh cua EK (B =-0.079) van khong thay d6i vi n6
khong anh huong dén ca AT va PI. Két qua nay lam sang
to cac yeu t0 anh huong den thai d¢ va y dinh mua hang
cua nguoi tiéu dung tré tudi trong boi canh san pham
xanh. EC, HC va SN nbi 1én nhu nhimg yeu t6 dac biét
quan trong, nhan manh ban chét da chiéu ciia viéc ra
quyét dinh ciia ngudi tiéu dung trong bdi canh bén viing.
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5. Thio ludn két qua nghién ctru va khuyén nghi

5.1. Thdo lugn két qua nghién ciiu

Két qua nghién ctru cho thay rang Mbi quan tim vé
moi truong (EC), Mbi quan tam vé suc khoe (HC) va
Chuén chi quan (SN) c6 dnh huong d4ng ké dén Thai
do (AT) va Y dinh mua sim (PI) cua nguol tiéu dung
nit tré dbi voi my pham than thién véi moi truong Keét
qua nay phu hop voi két qua cia cac nghién ctru trude
cia Hamzah & Tanwir (2021; Macht et al. (2023);
Nekmahmud et al. (2022).

Mot phat hi¢n dang chu y 1a Klen thae vé moi truong
(EK) khong c6 anh huong dang ké dén thai do va y dinh
mua hang. Diéu nay c6 thé xuat phét tir hai 1y do: (1)
Kién thirc moi truong clia ngudi ti€u dung chua du sau
rong dé tao ra tac dong manh dén hanh vi mua sam 2)
Su san sang hanh dong cua ngu’ol tiéu dung c6 thé b1 chi
phdi nhiu hon béi cac yéu td cam xtc nhu suc khoe ca
nhan va anh huong xa hoi hon 1a thong tin kién thirc.

Bén canh do, nghién ctru cung cho thay rang phu nit
da két hon ¢6 y dinh mua sim my pham than thién voi
mdi truong cao hon so v6i phu nir doc than. Piéu nay co
thé do ho co xu huong uu tién cac san pham an toan cho
g1a dinh va con ci, dan dén su quan tm nhiéu hon dén
cac san phim bén viing.

Két qua ciing goi y rang chuan muyc xa hoi dong vai
tro quan trong trong quyét dinh mua sdm my pham than
thién véi moi tru:ong Dicu nay phu hgp véi cac nghlen
clru trude ddy vé anh huong cua chuan xa hoi doi véi
hanh vi tiéu dung bén vimg nhu Hamzah va Tanwir,
(2021), Maichum va cdng su (2016)

5.2. Khuyén nghi

Dua trén cdc phat hi¢n ctia nghlen ctru, mot s6 ham y
thyc tién c6 thé duoc dé xuét dé gitp doanh nghiép my

pham than thién véi moi truong nang cao y dinh mua
hang cua khach hang muyc tiéu.

Thir nhdt, tap trung vdo viéc tgo dung thai do tich
cuc doz voi san phdm. Doanh nghi¢p can diy manh
truyén thong vé loi ich clia my pham than thién v6i moi
truong d01 v6i strc khoe ca nhén, thay vi chi tap trung
vao yéu t6 moi truong va xay dung chién dich tiép thi
nhan manh vao su an toan, lanh tinh cta san pham déi
v&i nguoi dung.

Thir hai, khai thac tac dong cua chudn xd 1 hoi. Doanh
nghiép str dung chién lugc marketlng truyen mleng,
marketing tir cc chuyén gia hay nguol noi tiéng 6 anh
huong dé thuc day nhan thirc xa hgi vé my pham xanh.
Pong thoi, tao cong dong nguoi ti€u dung o ¥ thirc bao
vé moi truong giup gia ting sw cong nhan cua xa hoi aoi
vOi san pham.

Thit ba, diéu chinh chién leoc tiép thi theo nmg
nhom khach hang Doi v6i nhom phu nir d4 két hon nén
nhan manh vao loi ich 1du dai dbi Vi strc khoe gia dinh,
nhom khach hang doc than co thé tap trung vao sy tién
loi, hiéu qua va phong cach song bén viing.

Thir tu, tang cuong gido dyc vé méi trieong thong
qua cac kénh truyén thong phu hop. Doanh nghlep nén
long ghep cic kién thic moi truong vao cac ndi dung
hap dan thay vi chi cung cép thong tin vé san pham don
thudn. Ngoal ra, doanh nghiép c6 thé hop tac voi cac to
chtrc bao vé moi truong dé tang tinh tin cdy va gido duc
cua thong di€p.

Két lugn

Nghlen clru nay 1am sang t6 cac yéu to anh huong
dén y dinh mua my pharn xanh cua nir g101 tré tai Vit
Nam. Két qua cho thay thai do dong vai tro trung glan
quan trong trong viéc chuyen doi moi quan tam moi
truong, stc khoe va chuén chi quan thanh y dinh mua
sam. Tuy nhién, kién thirc moi truong khong co tic dong
dang ke, cho thay nhan thirc don thuan chua du thic day
hanh vi bén viing. Ngoai ra, phu nir di két hon co y dinh
mua cao hon phy nir doc than, phan anh anh huong cua
gia dinh dén quyét dinh tiéu dung

Tu do, nghlen ciru dé xuat chién lugc tiép thi nhan
manh loi ich stic khoe, s chap nhan xa hoi va tac dong moi
truong tich cye. Tuy nhién, nghién ctru con han che khi
chi tap trung vao nir gidi va chua xem xét cac yéu t6 kinh
té - xa hoi khac. Cac nghlen clru twong lai nén mé rong aoi
tuwong, bao gom nam gidi va cac yéu t0 nhur gid ca, thuong
hi€u, xu hudng tiéu dung bén vimng dé c6 cai nhin toan dién
hon vé thi truong my pham xanh tai Viét Nam.
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