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CAC YEU TO ANH HUGNG DEN Y BINH MUA SAN PHAM
THOI TRANG CUA GEN Z TAI TP. HO CHi MINH

PGS.TS. Tran Van Dat* - Pham Ngoc Phwong Quynh*

Nghién cteu nhdm xéc dinh cdc yéu té anh hwéng dén y dinh mua sdn phdm thoi trang cta Gen Z tai TP.HCM,
str dung phwong phap dinh tinh va dinh lwong. Khao sat dwoc thwc hién véi 319 nguwoi thuée Gen Z (13-28
tudi) sinh séng va lam viéc tai TP.HCM. Di¥ liéu dwoc xir ly bang SPSS, dp dung cédc ky thuat nhw théng ké mé
ta, kiém tra d6 tin cdy, phan tich EFA, twong quan Pearson va héi quy. Két qua cho thay, ba yéu té chinh anh
hwéng dén y dinh mua cda Gen Z la khuyén mai, truyén miéng dién ti va y thire vé thoi trang. Nghién cteu cung
cap théng tin hiku ich cho nganh thoi trang, giup doanh nghiép va nha quan Iy hiéu ré hon vé hanh vi mua sdm

cua Gen Z, tir d6 xdy dwng chién Iworc tiép can hiéu qua.

* T khoa: y dinh mua, sén phém thoi trang, gen Z, TP.HCM.

The purpose of this study is to identify factors
influencing the purchase intention of Gen Z consumers
for fashion products in Ho Chi Minh City. It employs both
qualitative and quantitative methods, surveying 319
Gen Z individuals (aged 13-28) residing and working
in Ho Chi Minh City. Data was processed using SPSS,
applying techniques such as descriptive statistics,
reliability testing, EFA analysis, Pearson correlation, and
regression analysis. The results indicate that three key
factors influence Gen Z's purchase intention: promotions,
electronic word-of-mouth, and fashion consciousness.
This research provides valuable insights for the fashion
industry, enabling businesses and managers to better
understand Gen Z's purchasing behavior and develop
effective customer engagement strategies.
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1. Mé dau
Su phat trién thuong mai da thuc ddy canh
tranh manh mé, dac biét trong nganh thoi trang -
moét linh vuce day tiém néng Nghién ctru cua Lam
va cOng su (2017) chi ra rang thoi trang hi¢n nay
la mot thyc té toan cau. Trong d6, Gen Z chiém
25% dan sb thé gi6i véi sirc mua khoang 360 ty
USD, ¢6 anh huong 16n dén van hoa va kinh té,
voi xu hudng thoi trang doc ddo va méi mé, la
nhom khach hang tiém ning trong tuong lai.
Tai Viét Nam, Thanh phé HO Chi Minh 1a thi
truong tiéu thu thoi trang 16n nhét, noi tap trung

nhiéu thuong hiéu nodi tiéng va ludn din dau xu
hudéng. Gen Z tai noi day chiém s6 luong 16n, bao
gdm nhiéu nguoi tir cac dia phuong khac dén hoc
tap va sinh song, c6 strc mua cao. Tuy nhién, dé hiéu
16 hon vé ¥ dinh mua san pham thoi trang cia Gen
Z, nhém tac gia di sdu tim hiéu trong bai viét nay.

2. Co s& 1y thuyét

Theo Keller (1993), hinh anh thuong hi¢u la
nhan thirc duoc thé hién qua cac lién tudng ma
ngudi tiéu dung luu gitt trong tri nhd, gop phan thu
huat khach hang va ty 1& thuan véi mirc do ndi tiéng
ctia thuong hi¢u. Zeynalzade (2012) nhan manh
rang hinh anh thuong hiéu phu hop tac dong tich
cuc dén danh gia khach hang ddi véi cac thuong
hiéu khac. Nghién ctru ciia Nguyén Thi Kim Oanh
va bam Chi Cuong (2022) cling chi ra yeu t nay
anh huéng tich cuc dén y dinh mua san pham thoi
trang. Do d6, gia thuyét duoc dé xuat:

HI. Hinh anh thuong hiéu anh huong tich cuc
dén ¥ dinh mua san pham thoi trang.

Kotler va Armstrong (2006) cho rang hon hop
xuc tién bao gom tiép thi truc tlep, ban hang ca
nhan, quan hé cong chung, khuyén mai va quang
c4o. Theo Bagavathi Pillai (2007), khuyén mai
bao gdm nhitng hoat déng quang cao tao ra va kich
thich y thitc mua hang la dung thtr va quan tam
dén san pham cua khach hang. Theo Lam (2017),
¥ dinh mua san pham c6 khuyén mai thuong cao
hon san pham khong c6 khuyén mai. Vi vay, tac
gia dé xuat gia thuyét:

H2. Chuong trinh khuyén mdi c6 anh huong
tich cyc dén y dinh mua san pham thoi trang

Theo Bhandari va Rodgers (2017), truyen miéng
dién tir 1a hanh vi trao ddi thong tin v& san pham
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hodc dich vu gitra khach hang trong cac cong dong
ky thuat sé Tabassum va cong su (2020) dinh
nghia truyén miéng dién tu 12 viéc chia sé thong tin
gitta hai hodc nhiéu nguoi tiéu dung vé san pham.
Hussain et al. (2020) nhan manh truyén miéng dién
tur anh huong dén quyét dinh mua hang va xem déay
la nguon thong tin dang tin cdy vi xuét phat tir trai
nghiém thyc té. Do do, gia thuyét duoc dé xuét:

H3. Truyén miéng dién tir cé dnh hwéng tich
cwe dén ¥ dinh mua san pham thoi trang.

Theo Goldsmith & Hofacker (1991), d6i mai
thoi trang 1a xu huéng tré thanh mot trong nhimg
nguoi dau tién biét va mua cac san pham thoi trang
moi. Nhitng ngudi d6i méi thoi trang 1a nhém quan
trong trong nganh, thuong 1a nhimg nguoi dau tién
mua cac san pham moi khi ching dugc ra mit. Doi
méi thoi trang gop phan phd bién Xu huong mai va
thiic ddy su ting truong doanh sb ciia cac cong ty
thoi trang. Nghién ctru cia Lam va cong su (2017
chi ra rang doi méi thoi trang co tic dong tich cuc
dén viéc mua sdm san pham thoi trang. Vi vay, tac
gia da dé xuét gia thuyét dudi day:

H4. D6i méi thoi trang c6 anh huéng tich cuwc
dén y dinh mua san pham thoi trang.

Milewski (2005) cho rang y thirc vé thoi trang
1a nhan thic ciia mot nguoi vé thoi trang va kha
nang lya chon, an mic hodc bit chude theo xu
huéng. Iyer va Eastma (2010) chi ra rang nhiing
khach hang c6 y thirc vé thoi trang s& nhanh chong
thich tng v6i cac xu huéng maoi nhét, va ho duoc
xem 1a nhimg nguoi tiéu dung chién lugc. Nhimng
khach hang nay cang quan tam dén thoi trang thi
cang tim kiém va cap nhat thong tin vé thoi trang
thuong xuyén. Lam va cong su (2017) cling nhén
dinh rang y thtc vé thoi trang ¢6 anh hudéng dén y
dinh mua hang ctia nguoi tiéu dung.

HS5. Y thirc thoi trang c6 anh hudéng tich cuc
dén y dinh mua san pham thoi trang.

3. M6 hinh nghién ciru dé xuét
Hinh 1. Mé hinh dé xuat cua tac gia

Y dinh mua san
pham thai trang

Déi méi thei trang

Y thire vé thoi trang

Mo hinh dé xuét bao gém bién phu thudc “Y
dinh mua san pham thoi trang” cling v6i nam bién
doc lap.

4. Phuong phap nghién ciru

Nghién cwu dinh tinh: Nghién ctru dinh tinh
duoc thuc hién qua viéc tac gia tham khao y kién
tir ngudi hudng dan va khao sat 5 gen Z, d6i tuong
str dung trong dé tai. Muc dich 13 kiém tra, sang
loc va xac dinh mdi quan hé giira cac bién trong
mo hinh dé xuat. Duya trén két qua, tac gia s& chinh
sira, bo sung va xay dung thang do phu hop dé dua
vao nghién ctru chinh thue.

Nghién ciru dinh lwgng: Xay dung bang cau
hoi voi 22 bién quan sat, sir dung bang thang do
Likert ¢c6 5 mtrc do, qua hai hinh thuc khao sat
tryc tiép va online (Google Biéu mau). Két qua
thu vé 311 mau hop 1& s& dugc ma hoa va xir Iy
bang SPSS, bao gom danh gia do tin cdy bang
Cronbach’s Alpha, EFA d¢ kiém tra gia tri hoi tu
va phén biét, cung phén tich tuong quan va hoi
quy dé kiém dinh gia thuyét.

5. Két qua nghién ciru

Dit liéu duoc téng tir 311 mau khao sat hop 18
(thu thap qua khéo sat truc tuyén) dugc phan tich
bang SPSS 22.0. Két qua nhur sau:

Kiém dinh dj tin cdy: Sau khi danh gia do tin
cdy cua 6 thang do thong qua hé s6 Cronbach’s
alpha. Két qua thu dugc rang: Hinh anh thuong
hi¢u (0.781), Chuong trinh khuyén mai (0.811),
Truyén miéng dién tir (0.826), D6i mai thoi trang
(0.759), Y thtrc vé thoi trang (0.797), Y dinh mua
san pham (0.725). Tét ca déu c6 gia tri Cronbach’s
alpha > 0.6 va gid tri twong quan bién tong > 0.3.
Vi thé khong co bién nao bi loai bo va tiép tuc tién
hanh dén budc phan tich EFA.

Phan tich nhan té kham phd EFA:

+ Bién doc 1ap: Két qua phan tich nhéan té cho
thay chi s6 KMO 14 0.786 > 0.5, diéu nay ching
t6 dit liéu ding dé phan tich nhan t6 13 hoan toan
thich hop. Két qua tir kiém dinh Barrlett c6 muc
¥ nghia 1a Sig. < 0.05, cho thiy céc bién quan sat
ctia nhom bién doc 1ap c6 mdi twong quan tuyén
tinh v6i nhau. Gia tri Eigenvalues > 1, dap Ung
yéu cau trong viéc rat trich 19 bién quan sat thanh
5 nhan t6. Tong phuong sai trich dat 68.290% >
50%, chirg minh rang 5 nhéan t6 nay giai thich
dugc 68.290% bién thién cua dit liéu nghién ciru.

+ Bién phu thudc Y dinh mua dugc phan tich
EFA, vé61i KMO = 0.655 > 0.5 va Sig. Bartletts
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Test = 0.000 (< 0.05), cho thy dir liéu phu hop
va cac bién ¢6 moi twong quan tuyén tinh. Gia tri
Eigenvalue = 1.949 (> 1) va tong phuong sai trich
dat 64.968% (> 50%), dap umg yéu cau. Nhan t6
nay giai thich 64.968% bién thién dir lidu cta ba
bién quan sat.

Phan tich héi quy:

Bang 1. Kiém tra d6 phu ho'p cia mé hinh

Ma hinh R R? R?hiéu chinh | Sai s& clia udrc lwgng Durbin-Watson
1 0.730° 0.533 0.526 0.49687 1.740

Nguon: Két qua tinh todn théng qua phan mém SPSS

Két qua tai Bang 1 chi ra gia tri R?hiéu chinh la
0.526 diéu nay cho thay nhing bién doc 1ap duoc
dwa vao phan tich hoi quy c¢6 anh huong 52.6 %
d6 bién thién cta bién phu thudc y dinh mua. Két
luan 1a2 mé hinh nghién cuu phu hop voi tép dir
liéu nhit dinh. Trong kiém dinh ANOVA, gi4 tri
murc ¥ nghia Sig.= 0.000 < 0.05 va gia trj thong ké
F = 69.693. Nhu viy md hinh tvong quan hdi quy
12 pht hop v6i mau nghién ciru.

Bang 2: Két qua hoi quy tuyén tinh

He'sé chua chuinhoa|  Hesd Théng ké da cdng tuyén
chuin hoa
M6 hinh B Délech Beta t Sig. | Tolerance VIF
chuin
1| (Constant) | 0567 0224 2526 | 0.012
HATT | 0035 0.046 0038 | 0769 [0443| 0629 1591
CTKM | 0.096 0.046 0.095 | 2097 [0037| 0754 1327
TMDT | 0.126 0.054 0116 | 2345 [0020| 0630 1586
DMTT | 0.014 0.029 0021 | 0.500 [0617| 0879 1.138
YTTT | 0587 0.043 0635 | 13.664 0000 0710 1.409

Nguon: két qua tinh todn thong qua phan mém SPSS

Duya vao bang 2, phan tich hdi quy cho thiy
hé sé phong dai phuong sai (VIF) cia cac bién
doc lap dao dong tur 1.138 dén 1.591, nho hon
10, ching t6 m6 hinh khong gap hi¢n tuong da
cong tuyén va dam bao do tin cdy. Bién “Hinh anh
thuong hi¢u” (HATT) va “P6i moi thoi trang”
(DMTT) c6 gia tri Sig. 1an luot 13 0.443 va 0.617
(16n hon 0.05), nén khong c6 y nghia trong mo
hinh. Nguogc lai, cac bién “Chuorng trinh khuyén
mai” (CTKM) Truyen miéng dién ti” (TMDT),
va “Y thirc vé thoi trang” (YTTT) c6 gié tri Sig. <
0.05, thé hién y nghia théng ké va anh hudng dén
“Y dinh mua san phém thoi trang” (YDM).

Phuong trinh hoi quy: YDM = 0.095CTKM +
0.116TMDT + 0.635*YTTT + 0.567

Vé mitc do tac dong, yéu td anh hudng manh
nhat 12 Y thire thoi trang (B = 0.635), tiép theo 1a
Truyén miéng dién tir (B = 0.116), va thap nhat 1a
Chuong trinh khuyén mai (B = 0.095).

6. Két luan

Yéu té Hinh anh thwong hiéu c6 anh hudng
dén y dinh mua san pham thoi trang cia Gen Z
tai TR.HCM. Qua két qua hdi quy, yéu t hinh anh
thuong hi¢u co B = 0.038, Sig. =0.443 > 0.05. Do
d6, Hinh anh thuong hiéu khong anh hudng cung
chiéu dén y dinh mua san pham thoi trang ciia Gen
Z tai TPHCM. Gid thuyét H1 b béc bo.

Yéu t6 Chuong trinh khuyén mdi c6 anh huéng
dén ¥ dinh mua san phdm thoi trang. Qua két qua
hoi quy, yéu té chuwong trinh khuyén mai c6 p =
0.095, Sig. = 0.020 < 0.05. Do d6, Chuong trinh
khuyén mii c¢6 anh huéng cing chiéu dén y dinh
mua san pham thoi trang ctia Gen Z tai TP. HCM.
Gid thuyét H2 dwoc chap nhin.

Yéu 16 truyén miéng dién tir c6 anh huong dén
y dinh mua san phém thoi trang. Qua két qua hoi
quy, yéu to truyén miéng dién co6 f=0.116, gia tri
Sig. = 0.020 < 0.05. Do d6, Truyén miéng dién tir
¢6 anh hudng ciing chiéu dén y dinh mua san pham
thoi trang. Gia thuyét H3 dwoc chdp nhén.

Yéu t6 doi méi thoi trang c6 anh hudng ciing
chiéu dén y dinh mua san pham thoi trang. Qua
két qua hoi quy, yéu té d6i méi thoi trang co p =
0.021, Sig. = 0.617 > 0.05. Do d6, D6i méi thoi
trang khong anh huong dén y dinh mua san pham
thoi trang. Gid thuyét H4 bi bac bo.

Yéu 16 ¥ thirc vé thoi trang c6 anh hudng dén
¥ dinh mua san pham thoi trang. Qua két qua hoi
quy, yéu t6 Y thirc vé thoi trang c¢6 B = 0.635, Sig.
=0.000 < 0.05. Do d6, Y thirc vé thoi trang c6 anh
huong cung chiéu dén ¥ dinh mua san pham thoi
trang. Gida thuyét HS dwege chdp nhan.
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