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LANH BAO VA HIEU QUA TIEP THI; MOT NGHIEN CUU
THUC NGHIEM TRONG NGANH KHACH SAN TAI VIET NAM

Ths. Nguyén Vii Quynh Anh* - TS. Hoang Gia Nhuw**

Nghién ctru nay danh gia méi quan hé gitra lanh dao va hiéu qua tiép thj, dwa trén mé hinh lanh dao chuyén
déi ctia Jensen et al. (2016) va mé hinh hiéu qua tiép thj cua Kotler (1977). D liéu dwoc thu thap tir 169 cd
nhan dén ttr 15 khdch san do mét tap doan trong nwéc dau tw. Mé hinh phwong trinh céu tric (SEM) dwoc
str dung dé kiém dinh céc gia thuyét vé méi twong quan gitra lanh dao va hiéu qua tiép thi. Két qua cho thdy
méi lién hé dwong va c6 y nghia thdng ké gitra lanh dao chuyén déi va hiéu qua tiép thj. Ching téi ciing thdo

luan vé cdc ham y ly thuyét va thuwec tién va hwéng nghién ciru trong trrong lai.

« Tt khoa: lanh dao chuyén déi, Ianh dao trao déi, hiéu qua tiép thi.

This study investigates the relationship between
leadership and marketing effectiveness, drawing on
the revised conceptualization of transformational
leadership by Jensen et al. (2016) and Kotler’s
(1977) model of marketing effectiveness. Data was
collected from 169 respondents across 15 hotels
invested in by a local corporation. Structural equation
modeling was employed to test the hypothesized
relationships. The result reveals a significant positive
association between transformational leadership and
marketing effectiveness. Theoretical and practical
implications and directions for future research were
discussed.
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1. Gi6i thi¢u

Hi¢u qua tiép thi duoc cong nhan rong rai la mot
yéu té quan trong d6i voi két qua kinh doanh va sy
tang trudng cua doanh nghiép (Kotler, 1977). Nhiéu
nghién ciru da nhat quan chi ra méi lién hé mat thiét
gitta hidu qua marketing va céc két qua kinh doanh
trong doanh nghiép & nhiéu linh vuc, quy mé, hoat
dong trong nhiéu bdi canh vin hoa, kinh té, va xa hoi
khac nhau (e.g., Cizmar & Weber, 2000; Kayabasi
& Mtetwa, 2016). Chinh vi Vay, ngay cang co nhleu
nghién ctu tap trung déanh gia vai tro cua cac yéu td
t6 chirc trong viéc thic day hidu qua tiép thi.
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Trong s6 cac yéu t to chirc, vai tro ciia vin
hoa t6 chirc (Webster, 1995), ngudn luc va ning
lyc (Nwokah & Ahiauzu, 2009), ciing nhu chién
luge t6 chie (Mavondo, 1999) di duoc ghi nhén
mot cach rong rai. Tuy nhién, co che lién két gitra
cac yéu td nay voi hiéu qua tiép thi van chua duoc
lam sang t6 mot cach day du va hé thong Khoang
trong ndy tré' nén dang cha y hon khi ton tai nhiéu
bang chimg thuc nghiém cho thiy kha ning lanh
dao c6 mdi lién hé chit ch& véi két qua kinh doanh
ctia to chirc (Wang et al., 2011), dong thoi dong vai
trd quan trong trong viéc xdy dung niang luc chién
lugc (Gahan et al., 2020). Ngoai trir mot sb nghién
ciiu hiém hoi (e.g., Al-Tarawneh et al., 2012; Luu,
2011), mdi quan h¢ gitta nang luc lanh dao va hi¢u
qua tiép thi van chua nhan duoc su quan tim nghién
ctru mot cach thich dang.

Nghién ctu nay nhim muyc dich giai quyét
khoang tréng nghlen clru trén thong qua déanh gia
mdi quan hé giita lanh dao t6 chirc va hiéu qua tiép
thi trong nganh dich vu khach san tai Viét Nam.
Nghién ctru duge ky vong dem lai mot s6 dong gop
nhu cung cip bang chimg thuc nghiém cho mdi lién
hé truc tiép giita lanh dao va hiéu qua tiép thi, mo
rf)ng nghién ctru sang bbi canh méi tai Viét Nam voi
cac diéu kién dic thu riéng, va cung cap nhiing bai
hoc c6 thé ap dung tryc tiép trong phat trién lanh dao
cua nganh dich vu khach san.

2. Tong quan nghién ciru

Hiéu qua tiép thi

Mo hinh cua Kotler (1977) 1a mét trong nhimg
mo6 hinh dugc st dung rong réi nhét trong nghién
clru hiéu qua tiép thi (Kahn & Myers, 2005). Ong
1ap luén rang hiéu qua tiép thi duoc xay dung trén
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nén tang gom nam thanh phan c6 lién quan chit ché
v6i nhau: (1) triét Iy khach hang, thé hién muc do
uu tién cua lanh dao dbi voi nhu cau khach hang
trong hoach dinh chién lugc; (2) to chre tiép thi tich
hop, phan anh mue do san sang vé nhan Iyc va cau
trac dé trién khai hoat dong tiép thi; (3) thong tin
tiép thi day du, dam bao chat lugng dir liéu phuc vu
ra quyét dinh; (4) dinh hudng chién lugc, thé hién
nang lyc phat trién chién lugc sang tao va bam sat
thi truong nhim ting trudng bén vimg; va (5) hiéu
quéa hoat dong, phan 4nh kha ning thuc thi chién
luoc tiép thi mot cach tiét kiém va hidu qua.

Cac yéu t6 anh huong dén hiéu qua tiép thi
thuong dugc chia thanh hai nhém chinh: (1) van hoa
t6 chirc va (2) tai san chién luoc cua to chirc. Cac
nghién ctru ban dau (e.g., Dunn et al., 1985; Birley
et al., 1987) cho théy cac gia tri van hoa nhu dinh
hudng khach hang, coi trong nhan vién va cam két
chit luong c6 tac dong tich cuc dén hiéu qua tiép
thi. Du chiu anh hudéng boi van hoa qubc gia, cac
gid trj c6t 181 nhu tap trung vao con ngudi van dong
vai trd quan trong trong nhiéu bdi canh (Ghorbani
etal., 2014).

Dua trén nén tang dé, cac nghién ctru gan day
chuyén huéng sang tai san chién luoc, dac biét la
nang lyc cua nguoi quan ly. Vi du, Nwokah va
Ahiauzu (2009) cho thiy nang luc quan 1y va tri
tué cam xuc c6 anh huong tich cuc dén hiéu qua
tiép thi tai mot s6 doanh nghiép Nigeria. Tuong tu,
Kanibir et al. (2014) nhan manh vai tro ctia tim nhin
doanh nhan trong nang cao ning luc tiép thi. Cac
nghién ctru khic (e.g., Ahmed et al., 2014; Cizmar
& Weber, 2000) ciing khang dinh riang cic doanh
nghiép ap dung phuong phap quan tri hiéu suat cao
thuong dat hiéu qua tiép thi vuot troi.

Mic du sy quan tdm dén cac yéu to anh huong
dén hiéu qua tiép thi ngdy cang tang, bang chimg
thyc nghiém vé méi lién hé truc tlep gilia nang
lyc lanh dao va hi€u qua tiép thi van con han ché.
Mot s6 ngoai 18 dang cha ¥ nhu Luu (2011) va Al-
Tarawneh et al. (2012) cho thiy lanh dao chuyén d6i
va long tin t6 chirc ¢6 anh hudng tich cyc dén hiéu
qua tiép thi.

Lanh dgo 16 chirc

Lanh dao dwoc xem 13 yéu t6 quan trong ddi véi
ca nguoi lao dong va té chirc (Wang et al., 2011).
Trong cac 1y thuyét lanh dao hién dai, 1anh dao
chuyén d6i 1a mét trong nhitng chu dé dugc nghién
ctru phd bién nhat (Rockstuhl et al., 2022). Thong
qua cac nghién ciru ciia Bass va dong nghiép, lanh
dao chuyén d6i da phat trién thanh mot 1y thuyét

lanh dao toan dién bao gdm ca ldnh dao chuyén doi
va lanh dao trao d6i (Bass & Riggio, 2006). Tong
quan nghién ctu (e.g., Judge & Piccolo, 2004;
Rockstuhl et al., 2022; Wang et al., 2011) cho théy
lanh dao chuyén ddi c6 anh hudng tich cyc dén hidu
qué hoat dong & cap d ca nhan, nhom va to chirc.

Mic di vy, mot sb nha nghlen ctru cho raing mo
hinh lanh dao chuyen doi cua Bass va dong ‘nghi¢p
c6 mot s van dé khiém khuyét vé 1y thuyét (xem
thém Jensen et al., 2016). Trong mdt nghién ctru gan
day, Jensen et al, (2016) di dé xuit mot md hinh
lanh dao chuyén doi va trao doi méi. Cac tac gia
nay dua ra quan diém rang ndi ham cbt 16i cua lanh
dao chuyén ddi 1a “kich hoat cac nhu cau cip cao
ctia nhan vién” (trang 7), trong khi ni ham cot 1i
cua lanh dao trao d6i 1a nham “gan két gitra muc
tiéu cua to chirc va loi ich ca nhan cia nhéan vién”
(trang 11) thong qua su dung phéan thuong va ché tai
kip thoi. Theo mé hinh nay, Jensen et al. (2016) da
dé xuit mot mod hinh bon yéu t6 bao gdm lanh dao
chuyén d6i va ba yéu t ctia 1anh dao trao doi: phan
thuong tai chinh, phan thuong phi tai chinh va ché
tai kip thoi.

Lanh dao chuyén dbi tim cach khoi day nhu cau
cap cao ctia nhan vién thong qua viéc truyén dat tim
nhin t6 chitc mot cach hap dan va ¢ y nghia. Khi
nhén vién thdu hiéu va cam két v6i tim nhin chung,
ho san sang vuot qua lgi ich ca nhan dé hudng dén
muc tiéu t6 chirc. Do d6, giai thich, truyén thong va
x4y dung cam két d6i voi tm nhin 14 nhimg nhiém
vu cbt 151 cua 1anh dao chuyén d6i. Nguoc lai, lanh
dao trao doi, dua trén 1y thuyét cung ¢b (Skmner
1971), tap trung vao viéc diéu chinh hanh vi thong
qua phén thu:orng va ché tai. Thay vi thac day su
dong thuan v6i tim nhin chung, lanh dao trao doi
tao ra nhimg trao d6i cong bang duya trén nhu cau ca
nhan, thong qua cac phan thuong tai chinh hodc phi
tai chinh nham khuyén khich hanh vi tich cuc. Cubi
cung, cac ché tai kip thoi dugc st dung dé han ché
cac hanh vi khong ph1‘1 hop véi muc tiéu t6 chirc.
Trong nghién ctru nay, ching to1 4p dung md hinh
két hop hai phong cach lanh dao, chuyén ddi va trao
d6i, dé danh gia mbi quan hé cua chung voi hiéu
qua tiép thi.

3. Phuong phap nghién ciru

Gid thuyét nghién ciru

Trong md hinh bén yéu t6 cua lanh dao chuyén
d6i va trao ddi do Jensen et al. (2016) dé xuét, lanh
dao chuyén dbi duoc khai niém hoéa nhu mot chu
trac don chiéu, phan anh nd luc cua nha ldnh dao
trong viéc thuc déy va duy tri cam két cia nhan vién
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ddi v6i tm nhin t6 chirc. Diéu nay doi hoi kha ning
xdy dung, truyén dat va duy tri su gin két voi tam
nhin d6. Khi cdc hoat dong tlép thi duoc trién khai
dwa trén mot tdm nhin va chién luoc 15 rang, dong
thoi nhan dugce su hd tro nhat quan tir 1nh dao cap
cao, hiéu qua tiép thi thuong dugc ning cao. Do
d0, dua trén cac bang ching thuc nghiém trudc day
(e.g., Al-Tarawneh et al., 2012; Luu, 2011), ching
t6i dua ra gia thuyét sau:

Gia thuyét 1: Lanh dao chuyén d6i c6 mdi quan
hé tich cyc voi hidu qua tiép thi.

Lanh dao trao ddi, theo mo hinh bon yéu t6 cia
Jensen et al. (2016), bao gom ba thanh phan riéng
biét: phan thuong tai chinh, phan thuong phi tai
chinh va ché tai kip thoi. Phan thudng tai chinh va
phi tai chinh néu dwoc ap dung kip thoi dbi voi cac
hanh vi tich cuc s& gitip nang cao tan suit cua cac
hanh vi nay trong twong lai (Judge & Piccolo, 2004).
Dua trén 1y Iuan nay, chung t61 du doan:

Gid thuyét 2: Phan thuong tai chinh c6 mdi quan
hé tich cuc vai hidu qua tiép thi.

Gid thuyét 3: Phan thudng phi tai chinh c6 méi
quan hé tich cuc véi hi€u qua tiép thi.

Céc ché tai kip thoi 1a cac bién phap trimg phat
hudng dén céc 16i hodc hanh vi lam viéc khong hiéu
qua. Cac bién phap trung phat nay duogc chu dong
ap dung kip thoi nharn giam xéc sut tai dién hanh
vi khong mong muén (Skinner, 1971). Phu hop véi
bang chung thuc nghiém va 1y thuyét cing ¢b (e.g.,
Cameron & Pierce, 1994), ching t61 dy doan:

Gia thuyét 4: Ché tai kip thoi co lién quan tich
cuc dén hiéu qua tiép thi.

Phwong phap

Dt liéu dugc thu thap qua khao sat truc tuyén
v6i su dong ¥ cua tong giam ddc 15 khach san 5 sao
do mot tap doan Viét Nam dau tu va dugc van hanh
boi cac thuong hiéu qubc té. Tong cong thu duge
169 phan hdi hop 16. Nguoi tham gia gdm 53,3%
nit va 46,7% nam, do tudi trung binh 37,74 (SD =
7,19), dao dong tir 23 dén 63. Tham nién trung binh
13 50,09 thang (SD = 60,25). V& hoc van, 20,7% c6
béng sau dai hoc, 58,6% ctr nhan, 12,4% cao dfmg
va 8,3% so hodc trung cap. Phan 16n (91,1%) gitr vi
tri quan ly trd 1én.

Dir liéu nhan khau hoc gom: do tudi, gidi tinh,
hoc van, chitc vu va thoi gian cong tac. Hi¢u qua
tiép thi dugc do bang thang do 24 cau theo mé hinh
5 yéu t6 cua Kotler (1977), dua trén cc nghién ctru
trude (e.g., Luu, 2011; Webster, 1995). Lanh dao
chuyén doi va trao dbi dugc do bang thang do 13

c4u theo m6 hinh 4 yéu cua Jensen et al. (2016), bao
gdm1 yéu t6 lanh dao chuyén déi va 3 yéu t6 lanh
dao trao doi (phan thuong tai chinh, phi tai chinh, va
ché tai kip thoi).
Két qud
Chung tdi 4p dung quy trinh xéc tri do Hinkin
(1998) dé xudt nham dam bao gia trj ciu trac cuacac
bién nghién ctru. Két qua phan tich nhan t6 khang
dinh (CFA) trong AMOS 26 cho thiy hiéu qua tiép
thi duoc do béng m6 hinh nim nhan t6 véi 18 cau.
Tuwong tu nhu vay, két qua CFA cho thay lanh dao
chuyén d6i va trao d6i dugc do bang mé hinh 3 nhan
t6 (1anh chuyén doi, phan thuong tai chinh va ché tai
kip thoi) véi 7 cau. Tat ca cac thang do déu dat muc
dd phu hop mo6 hinh theo tiéu chi cua Hu va Bentler
(1999). Két qua xac tri theo CFA ctia céc bién trong
md hinh gia thuyét dugc tom tit & Bang 1.
Bang 1: Két qua xac tri theo phan tich nhan té
khang dinh (CFA)
Bién ¥ (df) CFl

Hiéu qua tiép thi 7427(123) 0.9
Lanh dao chuyén ddi va trao d6i 17.91(11) 0.99

4. Két qua md hinh

Céc gia thuyét duoc kiém dinh biang M6 hinh
Phuong trinh Cau triic (SEM) trong AMOS 26.
Dua trén cac mdi twong quan dwong cao giita cac
thanh phan ctia hiéu qua tiép cling nhur dam bao tinh
nhat quan véi cac nghién ctru trude (Kotler, 1997;
Kayabasi & Mtetwa, 2016; Luu, 2011; Webster,
1995), hiéu qua tiép thi duoc mo hinh hoa nhu' lamot
bién tiém an duy nhat. Ciu trac lanh dao duge mo
hinh héa dya trén ba bién tiém an: lanh dao chuyén
d6i, phan thuéng tai chinh va ché tai kip thoi. Mo
hinh dugc hiéu chinh qua cac budc 1ap, cho phép
tuong quan giita sai s6 trong cing ciu trac tiém an.
Két qua cho thdy mé hinh phui hop véi dir lidu: x?
(264) 568.19, p < 0,001, CFI = 0,95, RMSEA =
0,08, SRMR = 0,04).

Bang 2: Két qua phan tich mé hinh gia thuyét

B S.E. CR. p

HQTT < LBCD 0,47 0,11 4,18 <.001
HQTT < PTTC 0,08 0,10 0,79 0,43
HQTT < CTKT 0,05 0,04 1,08 0,28
Chii thich: HOTT: Hiéu qua tiép thi; LDCD: Linh dao chuyén doi; PTTC:
Phdn thuong tai chinh, CTKT: Ché tai kip thoi

RMSEA[90% CI]  SRMR
0.09[0.07,010]  0.03
0.06[0.00,0.11] 0.2

Két qua phén tich cho thiy lanh dao chuyén doi
va hiéu qua tiép thi c6 mdi quan hé duong va co y
nghia thong ké (8 = 0,47, p < 0 ,001), qua do ung
ho Gia thuyét 1. 'Khoéng tim thay bang ching ung
h6 cho Gia thuyét 2 va Gia thuyét 4. Gia thuyét 3
khong duogc kiém dinh do cac muc lién quan dén
phan thudng phi tai chinh da bi loai bo trong qua
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trinh x4c thuc thang do. M6 hinh céu trac cudi ciing
dugc minh hoa tai Hinh 1.
Hinh 1: Két qua phan tich mé hinh gia thuyét

Lanh dao 0,47 **
chuyén déi
~_
0
Phan thudng 0,08

tai chinh Hiéu qua tiép thi
) [
Y

0,05

Ché tai kip thoi

~ @@

Thdo lug@in: Nghién ctru nay nhim cung cép béng
ching thyc nghiém vé vai tro cua lanh dao chuyen
d6i trong viéc nang cao hiéu qua hoat dong t1ep thi
(Gahan et al., 2020). Két qua ung ho Gia thuyét 1,
cho thay lanh dao chuyén d6i c6 mdi lién hé tich cyc
v6i hiéu qua tiép thi. N6i cach khac, khi nguoi quan
1y ¢6 kha nang truyén dat va xay dung cam két voi
tam nhin, cac nd lyc tlep thi c6 xu hudng hiéu qua
hon. Két qua ciing nhat quan véi cac nghién _ciru
trudc (Al-Tarawneh et al., 2012; Luu, 2011) vé vai
trd clia lanh dao trong nang cao hiéu qua tiép thi
trong td chae dich vu.

Nguoc lai, khong co bang chimg tng ho Gia
thuyét 2 va 4 lién quan dén phan thuong tai chinh
va ché tai kip thoi. Piéu nay twong dong voi nghién
ctru cua Luu (2011) va mau thudn véi cac nghién
ctru nhan manh vai tro tich cuc cta khen thudng va
ky luat dbi voi hiéu qua t6 chirc (Judge & Piccolo,
2004). Mot sO nguyén nhan c6 thé bao gom (1) quy
m6 mau nho, (2) ty 1¢ bién quan sét trén yéu t6 thap
va (3) cac bién quan sat chua thé hién day du khai
niém 1y thuyét.

Khuyén nghi: Két qua nghién ciru nay cho thiy
tAm quan trong clia viéc truyén thong hiéu qua va xay
dung cam két cta nguoi lao dong ddi voi tim nhin
chung cua doanh nghi¢p, ddc biét trong cac nganh
dich vu, noi chét lugng dich vu phu thudc 1on vao doi
ngii nhan vién tuyén dau. Dé nﬁng cao nang lyc lanh
dao trong linh vuc khach san, cac doanh nghi€p nén
chu trong dao tao doi ngit quan ly vé kha ning truyén
dat tAm nhin, dinh huéng chién luge va muc tiéu cua
t6 chirc, nham gitp nhan vién hiéu rd vai trd c4 nhan
va ting cuong cam két trong viéc thuc hién nhiing
muc tiéu d6. Pang chi ¥, nghién ctru khuyén nghi
rang doi ngii lanh dao khach san can duoc trang bj tu
duy tiép thi nham hd trg hiéu qua hon cho cac hoat
dong tiép thi cua doanh nghiép, bao gém viéc dinh vi
thuong hiéu, thdu hiéu khach hang va trién khai cac

chién Iuoc thi truong phu hop (Kotler, 1977) Ngoai
ra, két qua cling nhan manh sy can thiét cta viéc dam
bao thng nht giita chii s¢ hitu va don vi van hanh
trong qua trinh xdy dung tdm nhin va muc tiéu cho
mdi du an khach san, qua d6 nang cao hiéu qua hop
tac va dam bao phat trién bén viing.

Két lugn: Thong qua viéc phén tich méi quan
hé giita lanh dao t6 chirc va hiéu qua tiép thi trong
nganh dich vu khach san tai Viét Nam, nghién ctru
nay da dong gop quan trong vao viéc lam ro vai tro
thiét yéu cua lanh dao ddi v6i hiéu qua tiép thi tai
cac khach san cao cap. Két qua nghién ctru khong
chi ciing cd méi lién két giita ning luc lanh dao va
thanh cong ctia cac hoat dong tiép thi, ma con dua ra
nhiing ham y thuc tién trong phét trién doi ngil lanh
dao khach san, dac biét 1a trong viéc truyén dat hi¢u
qua tam nhin, dinh hudng chién luoc va muc tiéu to
chirc dén toan thé nguoi lao dong.

References:

Ahmed, R, Ahmad, N., Khoso, I, Arif, K., & Palwishah, R. (2014). Competitive intelligence and marketing
effectiveness of organizations: an investigation from Pakistan. European Scientific Journal, 10(13).

Al-Tarawneh, K. 4., Alhamadani, S. Y, & Mohammad, 4. S. (2012). Transformational leadership and marketing
effectiveness in Commercial Bank of Jordan. European Journal of Economics, Finance and Administrative Sciences,
46, 71-87.

Bass, B. M., & Riggio, R. E. (2006). Transformational leadership (2nd ed.). Psychology Press.

Birley, S., Norburn, D., & Dunn, M. G. (1987). Marketing effectiveness and its relationship to customer closeness
and market orientation: The British experience. European Journal of Marketing, 21(2), 26-41. _

Cameron, J., & Pierce, W. D. (1994). Reinforcement, reward, and intrinsic motivation: A meta-analysis. Review
of Educational Research, 64(3), 363-423._

Cizmar, S, & Weber; S. (2000). Marketing effectiveness of the hotel industry in Croatia. International Journal of
Hospitality Management, 19(3), 227-240.

Dunn, M. G., Norburn, D., & Birley, S. (1985). Corporate culture. International Journal of Advertising, 4(1),
63-73.

Gahan, P, Theilacker, M., Adamovic, M., Choi, D., Harley, B Healy, J,, & Olsen, J. E. (2021). Between fit and
flexibility? The benefits of high-performance work practices and leadership capability for innovation outcomes. Human
Resource Management Journal, 31(2), 414-437.

Ghorbani, H., Dalvi, M. R, & Hirmanpour; L. (2014). Studying the effect of market orientation on marketing
effectiveness: Case study—Hotels in Isfahan province. International Journal of Academic Research in Business and
Social Sciences, 4(1), 570-581..

Hinkin, T R. (1998). A brief tutorial on the development of measures for use in survey questionnaires.
Organizational Research Methods, 1(1), 104-121._

Hu, L, & Bentler; P. M. (1999). Cutoff criteria for fit indexes in covariance structure analysis: Conventional
criteria versus new alternatives. Structural Equation Modeling: A Multidisciplinary Journal, 6(1), I-55..

Jensen, U. T, Andersen, L. B, Bro, L. L., Ballingtoft, A., Eriksen, T L. M., Holten, A-L., Jacobsen, C. B,
Ladenburg, J., Nielsen, P. A., Salomonsen, H. H., Westergard-Nielsen, N., & Wirtz, 4. (2019). Conceptualizing and
measuring transformational and transactional leadership. Administration & Society, 51(1), 3-33..

Judge, T A, & Piccolo, R. F. (2004). Transformational and transactional leadership: A meta-analytic test of
their relative validity. Journal of Applied Psychology, 89(5), 755-768..

Kahn, K. B., & Myers, M. B. (2005). Framing marketing effectiveness as a process and outcome. Marketing
Theory, 5(4), 457-469..

Kanibir, H, Saydan, R., & Nart, S. (2014). Determining the antecedents of marketing competencies of SMEs for
international market performance. Procedia - Social and Behavioral Sciences, 150, 12-23. _

Kayabasi, A, & Metwa, T. (2016). Impact of marketing effectiveness and capabilities, and export market
orientation on export performance: Evidence from Turkey. European Business Review, 28(6), 583-610. _

Kotler, P. (1977). From sales obsession to marketing effectiveness. Harvard Business Review, 55, 67-75.

Luu, T T (2011). Marketing effectiveness and its precursors. Asia Pacific Journal of Marketing and Logistics,
24(1), 125-152.

Mavondo, F. T. (1999). Environment and strategy as antecedents for marketing effectiveness and organizational
performance. Journal of strategic marketing, 7(4), 237-250.

Nwokah, N. G, & Ahiauzu, A. I (2009). Emotional intelligence and marketing effectiveness. Marketing
Intelligence & Planning, 27(7), 864-881.

Podsakoff, P. M., MacKenzie, S. B, Lee, J-Y,, & Podsakoff; N. P. (2003). Common method biases in behavioral
research: A critical review of the literature and recommended remedies. Journal of Applied Psychology, 88(5), 879-903.

Rockstuhl, T, Wu, D., Dulebohn, J. H,, Liao, C., & Hoch, J. E. (2022). Cultural congruence or compensation?
A meta-analytic test of transformational and transactional leadership effects across cultures. Journal of International
Business Studies, 53(2), 248-275..

Skinner, B. F. (1971). Operant conditioning. The encyclopedia of education, 7, 29-33.

Wang, G., Oh, 1. S., Courtright, S. H., & Colbert, A. E. (2011). Transformational leadership and performance
across criteria and levels: 4 meta-analytic review of 25 years of research. Group & Organization Management, 36(2),
223-270.

Webster; C. (1995). Marketing culture and marketing effectiveness in service firms. Journal of Services
Marketing, 9(2), 6-21.

Tap chi nghién ciu Tai chinh ké toan



