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Nghién cteu nay nham muc dich xay dung mé hinh nghién ctiru méi quan hé cua tudi nhan thic va y dinh
tiéu dung thé hién dang cap. Trong mé hinh nay, chi nghia dan téc déng vai tro nhwr mét bién trung gian
gitra tudi nhan thire va y dinh tiéu dung thé hién dang cap. Bén canh dé, tubi nhan thirc dwoc dé xuéat cé
anh hwéng truec tiép téi y dinh tiéu dung thé hién dang cap véi sw diéu tiét cua bién y thirc vé gid. Phwong
phdp nghién cteu dinh Iwong dw kién sé dwoc dung nhdm kiém dinh cdc méi quan hé nay véi kich c& mau

dw kién n = 350.

« T khéa: tudi nhan thire, tinh trang tiéu thu, cha nghia déan tc.

This study seeks to investigate therelationship
between cognitive age and status consumption
behavior intention. On this research,
ethnocentrism plays a mediating role in the
relationship between cognitive age and status
consumption behavior intention. Besides, it is
proposed that cognitive age impacts directly on
status consumption behavior intention with the
moderator price conspicuous. In the next phase,
quantitative approach will be applied so as to test
the proposed model by conducting a survey and
the estimated sample size n = 350.

» Keywords: cognitive age, status consumption,
ethnocentrism.
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1. Giéi thi¢u

Trong nghién cuu cua Speece va Nguyen
(2005), chét luong va gia tri san pham 1a dong
co dé sir dung hang hoa cia nguoi tiéu ding ting
16p trung Iuu Chau A (bao gdom ca Viét Nam).
Bén canh d6, voi xu thé toan cau hod hién nay,
tiéu dung toan cau tré thanh mot phan quan trong
trong doi séng kinh té - xa hoi cua ngudi dan
(Belk, 2013). Véi nén kinh té chuyén doi nhu
Viét Nam, mong mudn tich cyc tim kiém va tiéu
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dung nhirng san phdm xa xi 13 nhu cdu cua nhiéu
ngudi tiéu dung - dic biét voi mot sb san pham
ngoai nhap (Belk, 1999). Cac san pham xa xi ¢
thé 1 hang noi dia, tuy nhién, phan 16n déu 1a cac
san pham nhap ngoai (Nguyen va Smith, 2011).
Nghién curu cua Speece va Nguyen (2005) cho
rang nguoi Viét Nam coi trong san pham tir cac
nudc phat trién, v6i 77% nguoi tiéu dung Viét
thich san pham nudc ngoai so voi san pham twong
duong do doanh nghiép ndi dia san xuit (Gray
Group, 2008). Chat luong san pham va viéc thé
hién dang cap 1a nguyén nhan chinh dan t&i hanh
vi st dung hang hoé nhap ngoai.

Theo Eastman (1999), tiéu ding thé hién déng
cép duoc hiéu 1a nd luc cta ca nhan trong viéc
¢ gang cai thién vi thé x4 hoi ctia ho thong qua
viée tiéu thu mot sd san phém duogc cho 1a mang
tinh biéu twong va thé hién dang cip ciia ngudi
st dung. Viét Nam dugc coi la mot nén kinh té
chuyén doi véi tbc do phat trién kinh t& nhanh
chong, chat lugng doi sbng duoc cai thién va nang
cao, co sy thay doi trong viéc phan phdi thu nhép
cling v6i sy xuét hién cua ting 16p trung luu moéi
n6i. Nguoi tidu ding trong dat nude c6 nén kinh té
chuyén d6i nhu Viét Nam hodc Trung Qudc rat coi
trong va mong mudn s& hitu cac san phém xa xiva
nhu cau duoc ton trong 1a mot trong nhiing 1y do
chinh (Belk, 1999). Thuc té c6 thé thay, hién tuong
ngudi tiéu ding khao khat s& hitu cac san pham xa
xi va tham gia mua sdm cac san pham nay vi muyc
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dich thé hién dia vi xa hoi dién ra rdt manh mé tai
nén kinh té chuyén d6i nhu Viét Nam va Trung
Quédc (Belk, 1999; Fforde, 1998; Tambyah et al.,
2009; Toyama, 2001).

Mot sb nghién ctru cho rang tudi tac khong
thuc su tac dong manh mé t4i y dinh ti€u dung
thé hién ding cap (Eastman et al., 1999; Eastman
and Liu, 2012; Heaney et al., 2005; O’Cass and
McEwen, 2004) hay chu nghia dan toc (Sharma
et al., 1995; Festervand et al., 1985). Tuy nhién,
Vit Nam 1a quéc gia dang phat trién va co su
phan hoa 1o rang trong hanh vi tiéu dung va 16i
song giita cac thé hé. Hau hét cac nghién ctru chi
chu trong tudi sinh hoc thay vi tudi nhén thirc. Do
d6 nghién ctru nay thuc hién nham nghién ctru vé
méi quan hé giita tudi nhan thirc, cha ‘nghia dan
toc va y dinh tiéu dung thé hién dang cap trong su
diéu tiét cua y thuc vé gia.

2. Tong quan Iy thuyét

2.1. Tiéu diing thé hién ding cip

Khai niém “tiéu ding dang cdp” st dung trong
nghién ctru nay duogc phat trién boi Eastman va
cong su (1997) va duge dinh nghia nhu sau: Tiéu
dung ding cap 1a qua trinh tao dong luc theo do,
cac ca nhan c¢b gang cai thién vi thé xa hoi cua ho
thong qua viéc tiéu thu cac san pham tiéu dung
dugc cho 1a thé hién dang cép cua ca nhin va
nhiing nguoi xung quanh (Eastman, Fredenberger,
Campbell, & Calvert, 1997). Diéu niy twong ti
v6i dinh nghia vé tiéu dung dang cap ciia O’Cass
& Frost: qua trinh dat dugc dia vi hodc uy tin xa
hoi tr viéc mua va ti€u thy cac hang hoa dugc
danh gia 1a thé hién dia vi va dang cip trong xa
héi (O’Cass& Frost, 2002) Husic va Cicic (2009,
trang 233) khang dinh bang cach sir dung san
pham thé hién déing cap va mang tinh biéu tuong,
cac ca nhan mong muon thé hién gia tri ban than
t6i cac thanh phan trong nhom tham chiéu ctia ho
(Husic-Mehmedovic & Cicic, 2009). Nghién ctru
nay dé cap téi xu hudng mua hang thé hién dia vi
xa hoi va mtrc do giau c6 cua nguoi tiéu dung.

Tiéu dung dang cap dugc thé hién nhu minh
ching cua sy giau c6 va dugc tac dong boi hanh
vi tiéu ding phé truong nham thu hut sy ton trong
va d6 ky tir nguoi khac (Eastman, Goldsmith, &
Flynn, 1999, p. 2; Veblen, 1899). Khi su dung
cac hang hod xa xi, ngudi tiéu dung cam thay

hai long vi sy quan tam cua nguoi xung quanh
dbi véi su gidu co ciia minh hon 1a tir gid tri cta
chinh san phdm (Mason, 2001). Piéu nay lién
quan dén nghién ctru cua Packard (1959, p. 5)
cho rang nhitng ngudi mong mudn thé hién dang
cép 1a nguoi bi ap luc boi nhimg dinh kién xung
quanh ho vé nhitng thanh cong va wu diém ma ho
co. Husic va Cicic (2009, trang 233) khang dinh
bang cach sir dung san pham thé hién dang cap Va
mang tinh biéu twong, cac ca nhan mong mudn
thé hién gia tri ban than tdi cac thanh phan trong
nhém tham chiéu cua ho.

2.2. Nhan t6 tac djng t6i ¥ dinh tiéu ding thé
hién dcfng cd'p

Chu nghia dan toc

Ké thira tir Summer (1906), Shimp va Sharma
(1987) xay dung khai niém chu nghia dan toc
trong nghién ctru marketing, khi tinh dan toc la
mot trong cac yeu t6 gay anh hudng téi hanh
vi tiéu dung (Javalgi, Khare, Gross, & Scherer,
2005). Chu nghia dan toc co lién quan t6i khai
niém qudc gia san xut ra san pham (Country of
origin) va dugc dinh nghia la y thirc va niém tin
clia nguoi tiéu ding vé dao dirc va tinh hop 1y
trong tiéu ding hang ngoai (véi bdi canh Hoa
Ky)” (Shrimp and Sharma). Piém cbt 16i cua
khai niém nay noi toi viéc mua hang ngoai nhap
la viéc lam khong dung, th1eu trach nhiém voi
ngudi khac va voi nén kinh té cua dat nudc vi
viéc mua hang ngoai nhap c6 thé dan téi nhitng
hau qua khong t6t cho nén kinh té nudc nha gay
ra nan that nghiép va kim ham su phat trién cta
cac doanh nghiép kinh doanh néi dia. Nguoi theo
chu nghia dan tdc trong ti€u dung thuong cé xu
huong thich tiéu dung hang noi (hang hoa duoc
san xudt trong nudc). Nguoc lai, nguoi tiéu ding
khong c6 tinh dan toc thuong danh gia san pham
dua trén yéu td gia, chét luong va cac dic tinh
khac ciia san pham ho quan tim. Nhu vdy, tinh
dan tdc trong ti€u dung lam gia tang vi¢c tiéu dung
hang noi. Mot s6 nghién ciru chi ra rang, trong
bbi canh kinh té chuyén d6i nhu Viét Nam, nhing
san pham, nhan hiéu c¢6 xudt x{ tir cac nude phat
trién thuong dugc danh gia 1a co chét lugng vuot
troi va phan nao thé hién “dang cip” ciia ngudi
dung (Belk, 1999; Klein et al., 2006; Supphellen
& Rittenburg, 2001). Mot s6 nghién ctru khac chi
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ra viéc mua va tiéu dung cac san pham xa xi ¢
ngudn gde tir nude ngoai cd thé gitp tao ra hoic
cai thién dia vi xa hoi cho nguoi su dung (Batra et
al., 2000; cf. Zhou & Hui, 2003). Nghién ctru cua
Nguyen & Tambyah (2011) chi ra méi quan hé
nghich chiéu gitra chu nghia dan toc va khuynh
huéng tiéu dung dang cip trong bdi canh Viét
Nam. Téc gia dé xuét gia thuyét:

Gid thuyét 1: Chii nghia dan téc cé tic déng
161 khuynh huéng tiéu ding dang cdp

Tudi nhan thirc

Khai niém tudi nhan thirc 1a d¢ tudi tinh theo
nhén thuc cua mot nguoi vé céc su vat hién tuong.
Mot sb nghién ctru chi ra ré“mg khai niém tudi
nhan thirc c6 thé dong gop nhleu hon so voi khai
niém tudi sinh hoc trong cac vin dé nghién ctru
lién quan t41 hanh vi tiéu dung con nguoi (Barak
and Schiffman 1981; Mathur and Moschis, 2005;
Van Auken, Barry, and Bagozzi 2006; Wilkes
1992). Barak and Schiffman (1981) chi ra trong
nghién ctru ctia minh rang tudi nhan thic bao
gém bon khia canh: tudi cam nhan, tudi hinh
dang, tudi hanh dong va tudi trong sy hing thu.
Trong viéc du doan thai d§ va hanh vi cia nguoi
tiéu dung, str dung tudi nhan thirc ¢6 thé do ludng
va danh gia nhiéu khia canh phan biét cua mot
c4 nhan hon tudi sinh hoc (Barak and Schiffman
(1981)) Ngoal ra, Gwinner va Stephens (2001)
cho rang tudi nhan thirc ¢6 the giai thich mot s6
hanh vi ctia ngudi tiéu dung tét hon cac bién sd
nhéan khau hoc khac nhu thu nhap, trinh do hoc
van, stc khoe, va giao tiép xa hoi. Nghién ctru
(Szmigin and Carrigan, 2006) chi ra rang tudi
nhan thuc bi tac dong bdi anh hudng xa hoi va
1a mot khia canh cia tiéu dung thé hién dang cap
(nghién ctru cua (Chao and Schor, 1998; O’Cass
and Frost, 2002)). Nghién ctru Eastman va Iyer
chi ra sy tac dong cua tudi nhan thtrc t&i hanh vi
tiéu dung thé hién dang cap, tuy nhién, trong boi
canh mot nudc dang phat trién nhu Viét Nam, rat
it nghién ctru sir dung tudi nhan thirc nhu mot yéu
t6 tac dong t6i y dinh tiéu dung thé hién déng cap.
Do d6, tac gia dé xuét gia thuyét nhu sau:

Gid thuyét 2: Tuéi nhdn thirc ¢é tdc dong t6i y
dinh tiéu diing thé hién dang cdp

Mot s6 nghién ciru chi ra tudi tic c6 tac dong
té1 tinh dan tdc trong ca nhan nguoi ti€u dung

(Klein and Ettenson, 1999; Caruana, 1996)
trong khi mot sd nghién ctru chi ra diéu ngugc
lai (Sharma et al., 1995; Festervand et al., 1985).
Schooler nhan dinh mbi quan hé tich cuc giita
tudi va danh gia san phdm nudc ngoai.

Gid thuyét 3: Tudi nhdn thirc tac dong téi chi
nghia dan toc

2.3. Vai tro diéu tiét ciia gid cd cam nhdn
trong moi quan hé giita tuoi nhan thirc va y
dinh tiéu ding thé hi¢n dang cap

Y thirc vé gia duoc mo ta la mic do ngudi
tiéu dung tap trung vao viéc tra gia thap khi mua
san pham hodc sir dung dich vu. Mdi nguoi tiéu
dung khac nhau c6 mot mirc d6 y thirc vé gia cua
san pham khéc nhau (Lichtenstein, Ridgeway va
Netemeyer, 1993; Sinha va Batra, 1999). Nguoi
¢6 ¥ thirc vé& gia ludn quan tAm téi gia thip va
cam thay thoa mén tir viéc tim kiém duoc nhiing
san phdm c6 gia thip (Alford and Biswas, 2002).
Céc nha marketing c6 thé sir dung ¥ thirc vé gia
nhu mot yéu t6 diéu tiét dé tang hiéu qua tiép thi
va ban hang (Palazon and Delgado (2009)

O’Cass va Frost (2002) luu y rang tiéu thu
trang thai thuong s& lién quan dén cac san pham
gia cao voi mét vai li do: (1) Muc dich nguoi tiéu
dung str dung cac san phdm dé gay 4n tuong véi
nguodi khac va viéc san sang chi tra cho cac hang
xa xi nhdm phd truong sy giau c6 cua ban than
(Eastman et al., 1999; Husic va Cicic, 2009); va
(2) Gia cao dugc str dung nhu cong cu dé dinh vi
san phdm uy tin va c6 chét luong tbt (Truong et
al, 2008; Vigneron va Johnson, 2004). Trong tiéu
dung thé hién dang cip, ca nguoi tidu dung va
doanh nghiép déu hai 10ng v6i mot mic gia cao
cho san pham (Goldsmith, et al., 2010). Mi quan
hé gitta tiéu dung thé hién dang cap va y thirc vé
gia lién quan td1 su trung thanh ctia nguoi tiéu
dung v&i thuong hiéu. Khi xu huéng tiéu dung
thé hién dang cép cang ting cao din t6i mirc do
trung thanh véi thuong hiu tang dan theo, do
nhay vé gia lai giam dan.

Mot sb nghién cuu chi ra mbi quan h¢ thuan
chidu gitra tudi tac va do nhay Vé gia. Sherman
va cong su (2001) phat hién ra rang phu nit cao
tudi truyén thong co y thirc vé gia hon, co kién
thire thi truong hon (nghia la ctra hang nao c6 gia
t6t nhat), biét cach tim kiém giam gid, nhung it co
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kha niang hon danh ddng su giau c¢6 voi hanh phiic
hay thanh cong. Easman va lyer (2012) chi ra co
ché tac dong cua tudi nhan thire va tiéu dung thé
hién ding cip. Tuy nghién, trong bdi canh kinh té
chuyén ddi nhu Viét Nam, chua chung minh duogc
¥ thirc vé gid c6 tic dong t6i mdi quan hé giira tudi
nhan thirc va y dinh tiéu dung thé hién dang cép.
Do d6, tac gia dé xuét gia thuyét nhu sau:

Gid thuyét 4: Moi quan hé giiva tuéi nhén thire
va ¥ dinh tiéu ding thé hién dang cap manh hon
doi véi nhitng ngudi cé y thirc vé gid thap hon so
Vi nhitng ngudi c6 ¥ thirc vé gid cao.

Mo hinh nghién ctru de xuat

¥ dinh r0i quyét dinh chon tiéu dung hang dang
cap. Kich ¢& mau du kién n = 300.

3.3. Cac ky thudt phan tich o liéu

- B§ tin cay cua thang do dugc danh gia qua
hé sb Cronbach’s Alpha. Thang do duoc chon co
hé sb tin cdy Alpha 16n hon 0,7.

- Phuong phap phan tich nhan t6 kham pha
EFA (Exploratory Factor Analysis, goi tit la
phuong phap EFA) giup danh gia hai loai gia tri
quan trong cua thang do 1a gia tri hoi tu va gia tri
phan bigt.

- Phan tich ma trén hé sb twong quan
do luong cudng d6 mdi quan hé giira 2
bién.

- Phan tich hoi quy dugc thuc hién dé
xac dinh méi quan hé nhan qua gitra bién
phu thudc véi cac bién doc lap.
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3. Phwong phap nghién ciru (dw kién)

3.1. Thang do nghién ciru

Nghién ctru dugc st dung cac thang do cam
nhan va cac thang do nay dugc thira hudng tu
cac nghién ctu trude day. Nghién clru nay dugc
ap dung thang do Likert 5 cip do (tir “rdt khong
dong ¥ t6i “rat dong y).
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